
MARKETING AND 
COMMUNICATIONS TASK FORCE 

FEBRUARY 10 UPDATE 



REVIEW OF TASK FORCE PRESCRIPTIONS AND PURPOSE 

• The goal is to fulfill this church’s God-

designed calling and purpose, to 

improve communication with the people 

you want to reach and to be good 

stewards of church resources.  

• In keeping with the Mission, Vision and 

Core Values of this congregation, this 

team will study (1) MissionInsite data to 

understand the MOSAIC segments in 

your target demographic, and (2) the 

Mystery Guest Report.  

• A plan will be developed for 

connecting effectively with those 

whom God is calling Nardin Park 

UMC to reach in the community.  

• Marketing is the process of the 

church identifying and seeking to 

meet the spiritual and community 

needs of its neighbors.  



COMPLETED TASKS 
 The pastor, in consultation with the coach, shall 

name a Marketing and Communications Team . 

  The team will research and explore healthy 

communication practices of other churches as well 

as corporate models with the goal of creating a 

unified system of communication. 

Recommendations regarding improving the use of 

email, social networking, bulletins, newsletter, 

guest information and other technologies will be 

made to all staff, ministry leaders and congregation 

by September 15, 2018.  

 Oversight of marketing and communications will be 

assigned to a current or new staff member or 

volunteer by the lead pastor, in consultation with 

SPRC, by February 1, 2019.  



MARKETING AND COMMUNICATIONS SPECIALIST 
Elizabeth King 

• BA in Communications and Business Studies 

• Working toward Certification in Graphic Design 

• Experience with helping to develop communications 
and marketing plans for two local non-profits 

• Experience with event-planning, communications, 
and marketing for the Sweet Afton Tea Room in 
Plymouth 

• Start date: Mid-February 



TASKS TO COMPLETE 
 Evaluate the effectiveness of all current 

communications, specifically looking for insider and 

church language. Bulletin and newsletter articles such 

as lists of birthdays, anniversaries, health concerns that 

are ‘small church’ mindset and internally focused will be 

eliminated in its current form. A follow-up plan to care 

for this information will be developed.  

 Review the website to be sure it is up-to-date, user 

friendly and designed to be culturally relevant to those 

not yet attending. 

 Determine several key messaging/elevator statements 

about Nardin Park UMC that will be distributed to the 

congregation.  

 Hold two focus groups with community residents about 

the role of the church in the community and to discover 

their felt needs. 


